ETHIC POLICY
AS

CODE OF CONDUCT
FOR VERMEG
AND ALL
ITS STAKEHOLDERS

OUR ETHIC POLICY IS DRIVEN BY THE SPIRIT OF
VERMEG’S GLOBAL VALUES

Authentic

Committed

Ingenious

Each person working in Vermeg or having a business relationship with
Vermeg, is expected to adopt this Code of Conduct. To make it easy, each
one has just to ask this simple question, each time he must take a decision or
executes an action that seems suspicious: Am I compromising my integrity
or the integrity and reputation of my company or our clients?

I acknowledge that I have received Vermeg Code of Conduct. I have read
the Vermeg Code Of Conduct and I acknowledge that I am required to
comply with the guidelines described therein and failure to do so may
subject me to action as per my contractual
relationship terms and relevant company policies.
If I have a concern about a violation, or a potential violation of the Vermeg
Code of Conduct, I understand that there are channels available to me to
report such concerns. By making use of these channels when necessary,
I will play my part in maintaining the high ethical standards to which we
hold ourselves.”
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ETHICS POLICY AS CODE OF CONDUCT FOR VERMEG
AND ALL ITS STAKEHOLDERS
1

ETHIC POLICY OBJECTIVES

The Ethic policy is the code of conduct that Vermeg itself commits to respect and adopt with all its management members
and employees. Any Internal Rule and policy of the group or its entities must reflect this code of conduct spirit regardless
the country where it is applied.
It’s also the conduct code that Vermeg requires from all its stakeholders including investors, suppliers, clients, partners
and any organism with which Vermeg maintains a business relationship.
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HUMAN RIGHTS RESPECT

The Company is committed to respect and promote fundamental rights under the Universal Declaration of Human Rights,
in all its dealings with employees, customers, suppliers and civil society.
Relations between employees of the company are guided by the principles of trust and mutual respect, each decision is
made to treat everyone with care and dignity. The company mobilizes to prevent any kind of pressure, prosecution or
harassment, psychological or sexual nature; the actions of the sort will not be tolerated and will be subject to sanction.
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LABOR RIGHTS

The Company undertakes to respect Labor legislation of all countries where it has subsidiaries and to protect its employees
according to international standards even in the countries where local regulation does not guarantee this level.
This includes providing safe work environment that keeps health and well-being of its workforce, but also anti-slavery and
human trafficking policy designed to comply with the Modern Slavery acts and regulations.
The Company is committed in particular to respect the freedom of association and to recognize the right of collective
bargaining, to strongly oppose child labor; to contribute to the elimination of discrimination in employment and occupation,
whether based on race, age, gender, ethnicity, religion or possible disabilities (etc.).
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LAW RESPECT AND BUSINESS RELATIONSHIP INTEGRITY

All transactions and other activities of the company must be carried out in strict compliance with applicable laws and
according to the rules of citizenship in each territory where they take place. This includes laws and regulations on competition,
governance, taxation, financial communication, the rights of employees and the protection of the environment.
The Company bases its business relations with customers on the principles of honesty, transparency, professionalism and
fairness. It is committed to providing an attentive listening to customer needs, to present a specific offer, clear, effective
and personalized. It strives to provide quality services that meet their requirements and to meet the commitments in terms
of time, cost, and reliability. The company is committed to a truthful, accurate and fair advertising.
Confidential information, sensitive or private about customers, employees or providers in possession of the company must
in no case be disclosed to others, except when required or authorized by such customer, employees or providers as part of
a contract or a project.
The company has always been committed to the fight against corruption (bribery) and not to offer or receive, directly or
indirectly, itself and its employees, anything of value (monetary or otherwise) for the purpose of obtaining or maintaining a
business transaction or receive any ease or favor involving the violation of a regulation.
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The company and its employees undertake to avoid and prevent conflicts of interest or situations that could jeopardize its
ability to carry out its work-related responsibilities (i.e. personal relationships with customers, partners or suppliers, interest in
a competitor, supplier or customer, except with the prior written permission of hierarchy and direction of compliance, involving
the company or one of its entities in the activities or public responsibilities he can exercise outside the Group, etc.)
The company and its employees undertake to comply with national, and where relevant, internationally and transnationally
applicable law with respect to money laundering, financing of terrorism, fraud, fiscal evasion and other illegal activities.
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RESPECT OF COMPETITION

The company is subject to competition law and recognizes the first virtues of market access and market transparency. It
undertakes to outlaw the use of anti-competitive practices in its activities.
The company is prohibited from participating in unlawful agreements with competitors aiming to distort a tender or a
consultation process, to fix prices, share a market or exclude a customer or a provider.
The company undertakes not to share sensitive information with its competitors, and not allow any act of unfair competition
likely to cause damage to a competitor.
The company also undertakes to respect all the international agreements in the field of intellectual property law.
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ENVIRONMENTAL DIMENSION AND USE OF RESOURCES

Everyone in the company seeks to use resources in an economical way and takes into account the environmental dimension of
its decisions. Furthermore, the company is careful to preserve its tangible and intangible assets, financial or material, and uses
them in a reasonable way in compliance with the rules of engagement or of use communicated to him.
No one should make an abusive personal use of resources, goods or services made available to him.
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SUPPLIER CHAIN CONTROL AND SUSTAINABILITY

The company imposes the present code of conduct to all its suppliers, as recognizes that its own influence on its supply chain
is a key success of its sustainable commitment.
The company must conduct a risk assessment on any supplier to identify potential risks relating to its CSR engagement. Then,
the product or services to be provided is covered by a formal and strong contract or Service Level Agreement (‘SLA’) that
takes into consideration expected levels of ethic monitoring, contingency and other stipulations as well as CSR compliance.
Any change that can affect this compliance must be notified by the supplier to the company to obtain company’s permission.
CSR controls on products and services specified in the contract or service level agreement must be implemented, operated,
and maintained by the supplier. All contractors must be required to provide information to the company about related
subcontractors and his CSR commitment to obtain company’s permission for the subcontracting, prior to initiation of work by
the subcontractor. Associated reports and records of providers should be independently assessed, reviewed and monitored.
The company imposes that the relationship with any provider is managed through clearly identified point of contacts in both
the company and the supplier, to strengthen the responsibility from both parts, including responsibility regarding CSR criteria.
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DUTY OF GOOD MANAGEMENT

Management members and employee, each in the framework of his duties, undertake to act for the development and durability
of the company and apply all its policies. Therefore, in their decisions and actions, they strive to act with discretion in order to
preserve and improve the quality of the assets of the entity for which they are responsible and / or under their management.
Particular vigilance should be exercised on all unusual transactions, especially those that may be in violation with this Ethic
policy. In all cases of doubt facing operations or situations particular to the present Code of Conduct, he must seek the advice
of his hierarchy and to the compliance department.
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RIGHT OF ALERT AND TERMS OF EXERCISE

The right of alert is an essential faculty that the company gives to everyone to express themselves when believes that there
are good reasons to consider that an instruction received, an operation under study or more generally a particular situation
does not appear in accordance with the rules governing conduct of the activities of the company.
Each one can exercise his right of alert as part of his professional activity on facts of which he is aware, directly or indirectly.
The company protects whistleblowers.
This right is exercised responsibly, non-defamatory and non-abusive. It is exercised by a writing (note or message electronic),
which includes the identity from its author (except when specific procedures are necessary in certain jurisdictions). However,
an oral referral (phone or interview) can precede sending.
The right of alert may be exercised Internally at 2 levels:
1 Use of Hierarchy;
2 Direct referral to the Management of the CSR compliance (particularly if the reasons justifying initial alert persist) 		
through multi channels:
Dedicated email Empowered@vermeg.com with access to some exclusive CSR Committee members
Email addresses and Phone numbers of the CSR compliance Officer but also any CSR committee member, according
		 to the CSR Organization Structure
Specific section for CSR Suggestion, Alert or Incident in the internal system (i.e. The CSR Annual Survey on Intranet)
“CSR Alert / Incident” boxes in the offices to collect confidential written claims
The right of alert may be exercised also Externally through specialized accredited organisms that operate a confidential helpline
in some countries.
The recipients of the alert ensure that investigations are conducted necessary in the largest confidentiality compatible with
requirements of the investigation and apply the sanctions in accordance with both international and local jurisdictions.
Vermeg guarantee the anonymity of the person who discloses a potential unrespect of the ehtic policy.
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COMPLIANCE WITH VERMEG’S
CODE OF CONDUCT

I acknowledge that I have received Vermeg Code of Conduct. I have read the Vermeg Code Of
Conduct and I acknowledge that I am required to comply with the guidelines described therein
and failure to do so may subject me to action as per my contractual relationship terms and relevant
company policies.
If I have a concern about a violation, or a potential violation of the Vermeg Code of Conduct,
I understand that there are channels available to me to report such concerns. By making use of
these channels when necessary, I will play my part in maintaining the high ethical standards to
which we hold ourselves.

Signature:

Date:

Name:

Organism:

Relationship with Vermeg (Employee, Supplier, Partner, etc.):

Address (NA for Vermeg employees):
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OFFICES

I Australia - Sydney
Suite 2, Level 8, 210 George St
Sydney NSW 2000
+61 497 640 615

I Mexico - Mexico
Av. Paseo de la Reforma 296
Col. Juárez, Del Cuauhtémoc
Cd. de Mexico, CP 06600

I Belgium - Brussels
37-40 Regentlaan
B - 1000 Brussels
+32 2 224 99 00

I Singapore - Singapore
112 Robinson Rd #11-03
Singapore 068902
+65 6720 1012

I Brazil - São Paulo
Av. das Nações Unidas, 12901 – 12 andar,
Brooklin Paulista, São Paulo – SP
São Paulo 04578-910
+55 11 997211314

I Spain - Madrid
Paseo De La Castellana 141, Planta 19
28046 Madrid
+34 843 990 015

I China - Hong Kong
Unit 901, 9th Floor, Harcourt House,
39 Gloucester Road
Wanchai, Hong Kong
+852 2689 9100
I China - Shanghai
15th Floor, World Trade Tower,
500 Guang Dong Road,
Shanghai 200001, P.R. China
+86 (0)21 6341 1230
I France - Paris
16-18 rue du Quatre-Septembre
75002 Paris
+33 1 40 13 29 00
I Japan - Tokyo
Level 14 Hibiya Central Building,
1-2-9 Nishi-Shimbashi Minato-ku
Tokyo 105-0003
+81 3 5532 7454
I Luxembourg - Luxembourg
Boulevard Marcel Cahen, 52
1311 Luxembourg
+352 47 57 39 1

I The Netherlands - Amsterdam
Strawinskylaan 411
WTC, Tower A, 4th ﬂoor
1077 XX Amsterdam
+31 858 080 0 16
I Tunisia - Sousse
Avenue de la Liberté, Sahloul 2
4051 Sousse
I Tunisia - Tunis
Rue du Lac Biwa, Les Berges du Lac
1053 Tunis
+216 71 160 600
I United Kingdom - London
3rd ﬂoor, 17 Bevis Marks
London EC3A 7LN
+44 (0) 20 7593 6700
I United States of America - New York
205 Lexington Avenue, 14th Floor,
New York
NY 10016
+1 212 682 4930

